


Concern for the Retailers to survive

• Customer Satisfaction

• Ability to acquire the Right product 

• Product presentation

• Traffic Building

• Lack of Basic infrastructure

• Supply-chain inefficiencies

• Challenges concerning human recourse

• Political challenges



Growth story of India's Modern Retail 
Sector 

• Multi-format retailing on the rise
• Growth in tier II cities and tier III
• Consolidation 
• Interactive Marketing
• Virtual shopping
• Private labels
• Multiservice Retail store
• Franchising
• Lifestyle retailing
• Internationalization of Indian Retail



2 Chapter Retail Formats

• Indian retail industry has emerged as one of the most dynamic and fast-
paced industries due to the entry of several new players. It accounts for 
over 10% of the country’s gross domestic product (GDP) and around 8% 
of the employment. India is the world’s fifth-largest global destination in 
the retail space.

• India ranked 73 in the United Nations Conference on Trade and 
Development's Business-to-Consumer (B2C) E-commerce Index 2019. 
India is the world’s fifth-largest global destination in the retail space and 
ranked 63 in World Bank’s Doing Business 2020.

• India is the world’s fifth-largest global destination in the retail space. In 
FDI Confidence Index, India ranked 16 (after US, Canada, Germany, 
United Kingdom, China, Japan, France, Australia, Switzerland, and Italy).



Cont… ( no need to Write)

• As per Kearney Research, India’s retail industry is projected to grow at a 
slower pace of 9% over 2019-2030, from US$ 779 billion in 2019 to US$ 
1,407 billion by 2026 and more than US$ 1.8 trillion by 2030.

• Revenue of India’s offline retailers, also known as brick and mortar (B&M) 
retailers, is expected to increase by Rs. 10,000-12,000 crore (US$ 1.39-
2.77 billion) in FY20. India’s direct selling industry would be valued at US$ 
2.14 billion by the end of 2021.

• According to the Retailers Association of India (RAI), the retail industry 
achieved 93% of pre-COVID sales in February 2021; consumer durables 
and quick service restaurants (QSR) increased by 15% and 18% 
respectively.

• After an unprecedented decline of 19% in the January-March 2020 
quarter, the FMCG industry displayed signs of recovery in the July-
September 2020 quarter with a y-o-y growth of 1.6%. The growth 
witnessed in the fast-moving consumer goods (FMCG) sector was also a 
reflection of positivity recorded in the overall macroeconomic scenario 
amid opening of the economy and easing of lockdown restrictions.








